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Approved Code No. 218 
CODE OF FAIR COMPETITION 


FOR THE 
SLATE INDUSTRY 
As Approved on January 22, 1934 


ORDER 
APPROVING CODE FOR FAIR COMPETITION 


FOR THE 
SLATE INDUSTRY 


An application having been duly made pursuant to and in full 
compliance with the provisions of Title I of the National Industrial 
eae Act, approved June 16, 1933, for approval of a Code of 

Fair Competition for the Slate Industry, and hearings having been 
duly held thereon and the annexed report on said Code, containing 
findings with respect thereto, having been made and directed to the 
President : 

NOW, THEREFORE, on behalf of the President of the United 
States, [, Hugh S. Johnson, Administrator for Industrial Recovery, 
pursuant to authority vested in me by Executive Orders of the Presi- 
dent, including Executive Order No. 6543-A, dated December 30, 
1933, and otherwise, do hereby incorporate by reference said annexed 
report and do find that said Code complies in all respects with the 
pertinent provisions and will promote the policy and purposes of said 
Title of said Act; and do hereby order that said Code of Fair Com- 
petition be and it is hereby approved. 


HUGH 8. JOHNSON, 
Administrator for Industrial Recovery. 
Approval Recommended : 
W. A. Harriman, 
Division Administrator. 
Wasuincton, D.C., January 22, 1934. 
29280°——296-110 34 (297) 


The Presipent, 
The White House. 
Sir: This is a report on the Code of Fair Competition for the 
Slate Industry, a hearing on which was conducted in Washington 
on the ninth of November, 1933, in accordance with the provisions 


of the National Industrial Recovery Act. 
PROVISIONS OF THE CODE AS TO WAGES AND HOURS 


This Code provides for a work week of not more than forty hours, 
averaged over a six months’ period, with limits of forty-eight hours 
for any week, six days for any week, and nine hours for any day. 
The following exceptions are permitted : 

(a) Employees engaged on emergency maintenance and repair 
work, but they will receive time and one third for overtime; 

(b) Slateloaders, shipping clerks, truck drivers, and watchmen, 
who are limited to fifty- six hours per week ; 

(c) Those engaged in managerial or executive capacity, who re- 
ceive not less than $30, 00 es week; and 

(d) Travelling salesmer 

The maximum hours make to the total time of each employee, 
whether working for one or several employers. 

This Code provides for a minimum wage of 35 cents per hour, 
except in Virginia, the only southern state producing slate, where 
the minimum is 30 cents. Watchmen are excepted, but must be 
paid at least $15.00 per week, and with the permission of the proper 
authorities, handica pped persons may be excepted. ‘These minimum 
wages apply whether an employee is compensated on a time rate, 
piecework, or other basis. Wages must be paid monthly or oftener 
and provision is made for equitable readjustment of wages above the 
minimum. 

No person under eighteen years of age may be employed. Em- 
ployers must endeavor to provide continuity of employment and for 
the safety and health of their employees. 


ECONOMIC EFFECTS OF THE CODE 


The value of the products covered by the Code fell from a peak 
of over nine million dollars in 1925 to eight and a half in 1929 ae 
to less than two million dollars in 1932. The Slate Industry 
heavily burdened by depression, by stagnant construction, by severe 
losses in past years, and by rival materials. Employment has 
dropped to about half the peak figure. 
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Due to these conditions, it is doubtful whether adoption of this 
Code will result in a large immediate increase in employment, but 
it is hoped that the stabilizing effect of the marketing provisions 
will protect the present two thousand employees and with increas- 
ing business permit of some increase. 

The minimum w ages are approximately double the present mini- 
ma, and an increase in pay rolls of 25 % to 30% is estimated by 
the sponsors of the Code. 


FINDINGS 


The Assistant Deputy Administrator in his final report to me on 
said Code having found as herein set forth and on the basis of all 
the proceedings in this matter: 

T find that: 

(a) Said Code is well designed to promote the policies and pur- 
poses of Title I of the National Industrial Recovery Act, including 
removal of obstructions to the free flow of interstate and foreign 
commerce which tend to diminish the amount thereof and will pro- 
vide for the general welfare by promoting the organization of 
industry for the purpose of cooperative action among the trade 
groups, by inducing and maintaining united action of labor and. 
management under adequate governmental sanctions and super- 
vision, by eliminating haa competitive practices, by promoting the 
fullest possible utilization of the present productive capacity of in- 
dustries, by avoiding undue restriction of production (except as may 
be temporarily required), by increasing the consumption of industr ial 
and agricultural products through increasing purchasing power, by 
reducing and relieving unemployment, by improving standards of 
labor, and by otherwise rehabilitating industry. 

(b) Said ‘Industry normally employs not more than 50,000 em- 
ployees; and is not classified by me as a major industry. 

(c) The Code as approved complies in all respects with the 
pertinent provisions of said Title of said Act, including without 
limitation Subsection (a) of Section 3, Subsection (a) of ‘Section iy 
and Subsection (b) of Section 10 thereof; and that the applicant 
association is an industrial association truly representative of the 
aforesaid industry; and that said association imposes no inequitable 
restrictions on admission to membership therein. 
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(d) The Code is not designed to and will not permit monopolies 
or monopolistic practices. 

(e) The Code is not designed to and will not eliminate or oppress 
small enterprises and will not operate to discriminate against them. 

(f) Those engaged in other steps of the economic process have 
not been deprived of the right to be heard prior to approval of 
said Code. 

For these reasons, therefore, I have approved this Code. 

Respectfully, 
Huau 8. JoHnson, 
Administrator. 
JANUARY 22, 1934. 


CODE OF FAIR COMPETITION 


FOR THE 


SLATE INDUSTRY 


ArtTIcLE I—Purpose 


To effectuate the policies of Title I of the National Industrial Re- 
covery Act and for the purpose of conserving a natural resource in 
rehabilitating the Slate Industry and enabling it to do its part toward 
the restoration and maintenance of highest practical degree of public 
welfare, the following provisions are “established as a Code of Fair 
Competition for that Industry, and shall be the standards of fair 
competition for that Industry and binding upon every member 
thereof. 


Articte []—Derrrnirions 


Section 1. The term “Slate Industry” or “Industry” as used 
herein means and includes the quarrying and selling, the processing 
and selling and/or the selling by agencies set up and controlled by 
a quarrier or group of quarriers of slate and slate products (excepting 
slate granules) and such related branches or subdivisions thereof as 
may from time to time be included under the provisions of this 
Code by the President after such notice and hearing as he may 
prescribe. 

Sec. 2. Division of Industry. The terms “ Division of Industry ” 
or “ Division ” shall mean and include the following: (1) The Slate 
Roofing Division, which deals with slate used for roofing purposes ; 
(2) The Structural and Electrical Division, which deals with slate 
used for structural and electrical purposes ; (3) The Blackboard 
Slate Division, which deals with slate used for blackboard purposes, 
and also such other divisions as may be hereafter established. 

Src. 8. Regions. The term “ Region” shall mean and_ include 
the following areas: (1) The Maine region, which shall include the 
State of Maine: (2) The New York-Vermont region, which shall 
include the States of New York and Vermont; (8) The Pennsyl- 
vania-Maryland region, which shall include the States of Pennsyl- 
vania and Maryland, and (4) The Virginia region, which shall 
include the State of Virginia; (5) other regions or areas in which 
quarries are worked or may be hereafter developed shall be included 
hereunder. 

Sec. 4. District. The term “ District ” shall mean and include a 
Jocality in which one or more quarries are working the same or 
adjacent veins producing substantially the same kind of slate. 
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Sec. 5. The term “employee ” as used herein includes anyone ex- 
cept a member of the industry engaged in the Slate Industry in any 
capacity receiving compensation for his services, irrespective of the 
nature or method of payment of such compensation. 

Sxc. 6. The term “employer” as used herein includes anyone by 
whom any such employee is compensated or employed. 

Src. 7. The term “member of the industry ” includes anyone en- 
gaged in the Slate Industry as above defined, either as an employer 
or on his or its own behalf. 

Sec. 8. The terms “ President ”, “Act”, and “Administrator ” as 
used herein shall mean, respectively, the President of the United 
States, the National Industrial Recovery Act, and the Administrator 
of said Act. 

Sno. 9. The terms “* Code Authority ”, “ Division Committee ”, and 
* District and Regional Committees ” as used herein shall mean the 
administrative agency or agencies established pursuant to this Code 
as hereinafter provided. 

Sxc. 10. The term “ member of the Code” includes any member of 
the Industry who shall expressly signify assent to this Code. 
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Arricte [1 ]—Hovurs 


Section 1. Maximum Hours. No employee shall be permitted to 
work in excess of forty (40) hours per week averaged over any SIX 
(6) months’ period, forty-five (45) hours in any one (1) week, nine 
(9) hours in any one (1) day, or six (6) days in any seven (7) day 
period Secor) as herein provided. 

Src. 2. Exceptions. These maximum hours fixed in Section (1) 
shall not apply to: 

(a) Employees on emergency maintenance or emergency repair 
work, involving break-downs or protection of life or property, but 
such employees shall be paid one and one third (114) times the 
hourly rates for time in excess of nine (9) hours per day or forty- 
five (45) hours per week. 

(b) Slateloaders, shipping clerks, truck drivers, firemen, and 
watchmen, provided, however, that they shall not ie permitted to 
work in excess of fift y- -SIX (56) hours in any one (1) week. 

(c) Persons engaged in managerial or executive capacity who 
receive not less than “thirty dollars ($80.00) per week. 

(d) Persons engaged as traveling salesmen. 

Sec. 3. Combined Time. No employer shall knowingly permit 
any employee to work for any time which when totaled with that 
already performed with another employer or employers exceeds the 
maximum permitted herein. 


ArticLe [V—WaAGEs 


Secrion 1. Minimum wage. No employee except watchmen shall 
be paid at less than the rate of thirty-five cents (85¢) an hour, 
except that in Virginia employees may be paid at-not less than the 
rate of thirty cents (380¢) an hour. 

Sec. 2. Piecework. ‘this article establishes a minimum rate of pay 
regardless of whether an employee is compensated on a time rate, 
piecework or other basis. 
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Sxc, 3. Readjustment of Wages. Unless such readjustment has 
already been made because of the operation of the President’s Re- 
employment Agreement, the wage rates of all employ ees receiving 
more than the minimum rates prescribed above, but less than thirty- 
five dollars ($35.00) per week, shall be equitably readjusted. 

Src. 4. Watchmen. Watchmen shall not be paid less than at 
rate of fifteen dollars ($15.00) per week. 

Sec. 5. Payment. All wages shall be paid in lawful currency or 
by negotiable check, at least once a month. These w ages shall be 
exempt from any payments for pensions, insurance or sick benefits, 
other than those voluntarily paid by the wage earners, or required 
by law. 

Src. 6. Handicapped Persons. A person whose earning capacity 
is limited because of age or physical or mental handicap may be em- 
ployed on heht work ata wage below the minimum established by 
this Code if the employer obtains from the State Authority desig- 
nated by the United States Department of Labor a certificate author- 
izing his employment at such wages and for such hours as shall be 
stated in the certificate. Each employer shall file with the Code 
Authority a list of all such persons employed by him. 


ArricLe V—GENERAL Lapor Provistons 


Section. 1. Rights of Labor. (a) Employees shall have the right 
to organize and bargain collectively through representatives of their 
own choosing, and shall be free from the interference, restraint, or 
coercion of employers of labor, or their agents, in the designation of 
such representatives or in self- organization or in other concerted 
activities for the purpose of collective bargaining or other mutual 
aid or protection. 

(b) No employee and no one seeking employment shall be re- 
quired as a condition of employment to join any company union or to 
refrain from joining, organizing, or assisting a labor organization 
of his own choosing. 

(c) Employers shall comply with the maximum hours of labor, 
minimum rates of pay, and other conditions of employment approved 
or Pccerped by the President. 

Sec. 2. Child Labor. Employers shall not employ any persons 
under cighteen (18) years of age. 

Src. 3. State Laws. Within each state no provisions of this Code 
shall supersede any laws of such state imposing more stringent re- 
quirements regulating the age of employees, wages, hours of work, 
or health, fire, or eeneral working conditions, than under the Code. 

Sec. 4. ‘Company Homes and Stores. Employees other than 
maintenance or supervisory men or those necessary to protect the 
property shall not be required as a condition of employment. to 
live in homes rented from the employer or to trade at the store 
specified by the employer. 

Sec. 5. Safety and Health. Each employer will use his best en- 
deavor to so administer work in his charge as to provide a maxi- 
mum practicable continuity of employment of his employees, and 
for their safety and health during the hours of their employ ment. 
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Sec. 6. Reclassification. No employer shall reclassify employees 
or duties of occupations performed or engage in any other subter- 
fuge for the purpose of defeating the provisions of the Act or of 
this Code. 

Sec. 7. Posting—Al]l employers shall post complete copies of this 
Code in conspicuous places accessible to employees. 


Articte V I—MarKketine PRACTICES 


Section 1. Open Price Policy.—(a) Within twenty (20) days 
after approval of the code by the President all members of the 
Industry shall publish, and from time to time thereafter, as condi- 
tions require, may revise their price lists, including list prices, terms 
of delivery, and cash discounts, together with trade discount sheets 
applying te each class of customer, for each recognized standard 
classification of slate and slate products which they offer for sale. 
They shall deliver such price lists and trade discount sheets and 
revisions thereof to the Slate Industry Code Authority ten (10) days 
in advance of the effective date thereof, unless the Slate Industry 
Code Authority shall authorize a shorter period. Sufficient copies 
of such price lists, and revisions thereof, together with discount 
sheets and any changes therein, with notice of effective date specified, 
shall be delivered to the Code Authority to permit of immediate 
sending of same to all known Members of the Industry, selling the 
same slate products, who thereupon may file, if they so desire, revi- 
sions of their price list and/or discount sheets to meet the price first 
filed which shall become effective upon the date when the revised 
price list or discount sheet first filed goes into effect. 

(b) No Member of the Industry shall sell directly or indirectly 
by any means whatsoever any product of the industry covered by 
the provisions of this Article at a price lower or at discounts greater 
or on more favorable terms of payment than those provided in his 
current price lists and trade discount sheets for respective classes of 
customers, 

Src. 2. No Member of the Industry shall by means of any secret 
rebate, special discount or by selling or offering for sale nonstandard 
erades, sizes, dimensions or classifications of slate and slate products, 
or other means attempt to violate or evade the terms of the Code set 
forth in this Article. 

Sec. 3. Liquidation of Stocks. Inventories of slate which must be 
liquidated by any Member of the Industry may be sold at such prices 
as are necessary to move slate into buyers’ hands; however, all such 
stocks must be reported to the Slate Industry Code Authority and 
disposed of subject to the approval of that Authority. 

Sec. 4. Selling Below Cost. (a) Except as specified in Section 
3 of this Article no Member of the Industry shall sell or exchange 
any slate or slate products at a price or upon such terms or condi- 
tions as will result in the purchaser paying for such product less than 
the average district cost of that Member of the Industry’s district for 
that product. 

(b) The methods of determining, and the agencies who determine, 
the average district cost shall be established by the Code Authority 
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subject to the approval of the Administrator; but in computing the 
average district costs from individual members’ cost records the costs 
of at least that 40% of the Members of the Industry of each par- 
ticular district having the highest costs shall be excluded. Until his 
average district cost is available, no Member of the Industry shall 
sell or exchange any product below his own. individual cost, com- 
puted by accounting methods established by the Code Authority and 
approved by the Administrator, except to meet the competition of a 
Member of the Industry having a lower cost for the same product. 

(c) The Code Authority shall establish a uniform method of 
accounting suitable for the Industry subject to the approval of the 
Administrator. Each Member of the Industry shall use a cost ac- 
counting system at least as detailed as that so established by the Code 
Authority. But the determination of a Member's average cost for the 
purposes set forth in Subsections (a) and (b) of this Section shall 
not include: depreciation, interest on capital, and reserves for con- 
tingencies, or other purposes. 

(d) The provisions of this Article shall apply to all stocks of 
Members of the Industry now on hand, as well as to future produc- 
tion, except that all contracts for deliver y of slate entered into prior 
to the approval of this Code by the President shall be executed as 
per agreed terms, unless by voluntary agreement the contracting 
parties set new terms. 

Sec. 5. Sales Terms and Conditions —(a) All members of the In- 
dustry shall adopt and maintain such uniform credit and contract 
terms and other uniform, fair, and equitable sales practices as estab- 
lished by the Code Authority with the approval of the Administrator, 

(b) Within ten (10) days after the effective date of this Code. 
each Member of the Industry shall publish and file with the Code 
Authority all qualifications which have been established by him to 
determine the prices, terms, or conditions of sale made applicable 
by him to the different classes of his trade or customers, for products 
covered by this Code. He shall publish and file promptly with the 
Code Authority any changes made by him in such qualifications and 
any additional qualific: ations. 

(c) Each member shall file at such times, in such manner, aud at 
such places as may be designated by the Code Authority the names 
and locations of all direct sales agents, branch offices, commission 
representatives, and salesmen with whom they have contracted for 
sale of their product. 


ArtTicLe VII—ApmMINISTRATION 


A Code Authority is hereby constituted to administer this Code 
in accordance with the provisions of the Act. 

Section 1. Organization and constitution of the Code Authority. 

(a) The Code Authority shall consist of the President of the 
National Slate Association, from time to time in office, two (2) 
individuals from each division of the industry elected by and from 
members of the Code in each respective division by a fair method 
of selection approved by the Administrator. But in no event, so long 
as there are only three (8) divisions, shall the division representatives 
on Code Authority consist of more than three (3) from the Pennsyl- 
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rania-Maryland Region or two (2) from the New York-Vermont 
Region, or one (1) from the Maine Region. When matters pertain- 
ing to the roofing-slate division of the Industry are brought before 
the Code Authority an individual elected by and from the members 
of the Code in the Virginia Region shall sit with the Code Authority 
with full voting power. The Administrator, in his discretion, may 
appoint not more than three (3) additional members, without vote, to 
represent the Administrator or such groups or interests as he may 
specify or approve, to serve for terms of twelve months. 

(b) In each region there shall be selected, by methods approved 
by the Administrator, such regional and district committees as may 
be required, to assist the Code Authority in the administration of the 
Code under such regulations as the Code Authority may provide. 

(c) The National Slate Association shall: (1) Impose no inequi- 
table restrictions on membership, and (2) submit to the Adminis- 
trator true copies of its articles of association, bylaws, regulations, 
and any amendments when made thereto, together with such other 
information as to membership, organization, and activities, as the 
Administrator may deem necessary to effectuate the purposes of the 
Act. 

(d) In order that the Slate Industry Code Authority shall at all 
times be truly representative of the Industry and in other respects 
comply with the provisions of the Act, the Administrator may pro- 
vide such hearings as he may deem proper; and thereafter if he shall 
find that the Slate Industry Code Authority is not truly represen- 
tative or does not in other respects comply with the provisions of 
the Act, may require an appropriate modification in the method of 
selection of the Slate industry Code Authority. 

Sec. 2. Powers and Duties. The Slate Industry Code Authority 
shall have the following cuties and powers to the extent permitted 
by the Act, subject to the right of the Administrator on review to 
ee any action taken “by rt 

(a) To use such trade associations and other agencies as it deems 
proper for the carrying out of any of its activities provided for 
herein and to pay suc h trade associations and agencies the cost 
hereof, provided that nothing herein shall relieve the Code Au- 
thority of its duties or responsibilities under this Code and that 
such trade associations and agencies shall at all times be subject 
to and comply with provisions hereof. 

(b) To obtain from members of the industry such information 
and reports as are required for the Administration of the Code and 
to provide for submission by members of such information and 
reports as the Administrator may deem necessary for the purposes 
recited in Section 3 (a) of the Act, which information and reports 
shall be submitted by members to such administrative and/or gov- 
ernment agencies as the Administrator may designate; provided 
that nothing in this Code shall relieve any member of the industry 
of any existing obligations to furnish reports to any government 
agency. No individual reports shall be disclosed to any other mem- 
bers of the industry or any other party except to such governmental 
agencies as may be designated by the Administrator. 

“(e) The Code Authority may designate a planning board or com- 
mittee whose function and duties shall be the betterment of the In- 
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dustry, through improvement of conditions within the Industry and 
through cooperative action with other industrial groups, subject to 
the approval of the Code Authority. 

(d) The Code Authority, upon its own initiative, upon request of 
the Administrator, or upon complaint in writing by an interested 
party or group, may make such inquiries or investigations as may be 
necessary to administer effectively the provisions of this Code. 

(e) Members of the Industry shall be entitled to participate in 
and share the benefits of the activities of the Code Authority and to 
participate in the selection of the members thereof by assenting to 
and complying with the requirements of this Code and sustaining 
their reasonable share of the expenses of its Initiation and admin- 
istration. The reasonable share of the expenses of its initiation and 
administration shall be determined by the Code Authority, subject 
to review by the Administrator, on the basis of volume of business 
and/or such other factors as may be deemed equitable to be taken 
into consideration. 

({) Any interested party shall have the right of complaint to 
the Code Authority and a prompt hearing and decision thereon, under 
such rules and regulations as it shall prescribe, in respect to any 
act of any agent or agency designated by the Code Authority to act 
in its behalf. 

(g) Nothing contained in the Code shall be deemed to constitute 
any of the members thereof partners for any purpose. No member 
of the Code shall be liable in any manner to anyone for the act of 
any member or agent of the Code Authority performed pursuant to 
the provisions of this Code. No member of the Code and no member 
or agency of the Code Authority shall be liable to anyone or in any 
manner other than as provided in the act, or in the Code, for any 
act performed in accordance with, or for any failure to act required 
by, the provisions of the Code. 


Articte VIII—Trape Pracrices 


The following practices constitute unfair methods of competition 
for members of the Slate Industry and are prohibited: 

Section 1. False Marking or Branding.—The false marking or 
branding of any product of ‘the Slate Industr y which has the tend- 
ency to” mislead or deceive customers or prospective customers, 
whether as to the grade, quality, quantity, substance, character, na- 
ture, origin, size, finish, or preparation of any product of the Slate 
Industry. 

Src. 2. Misrepresentation or False or Misleading Advertising.— 
The making or causing or knowingly permitting to be made or pub- 
lished any false, materially inaccurate, or deceptive statement by 
way of advertisement or otherwise, whether concerning the erade, 
quality, quantity, substance, character, nature, origin, size, finish, or 
preparation of any product of the Slate Industry or the credit terms, 
values, policies, or services of any member of the Slate Industry, 
having the tendency or capacity to mislead or deceive customers or 
prospective customers. 

Sec. 3. Commercial Bribery.—No member of the Industry shall 
give, permit to be given, or directly offer to give, anything of value 
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for the purpose of influencing or rewarding the action of any em- 
ployee, agent, or representative of another in relation to the business 
of the employer of such employee, the principal of such agent or the 
represented party, without the knowledge of such employer, prin- 
cipal or party. Commercial bribery provisions shall not be con- 
strued to prohibit free and general distribution of articles commonly 
used for advertising except : so far as such articles are actually used 
for commercial bribery as hereinabove defined. 

Suc. 4. Interference with Contractual Relations. Maliciously in- 
ducing or attempting to induce the breach of an existing oral 
or written contract between a competitor and his customer or source 
of supply, or interfering with or obstructing the performance of any 
such contractual duties or services. 

Src. 5. Secret Rebates. The secret payment or allowance of re- 
bates, refunds, commissions, credits, or unearned discounts, whether 
in the form of money or other wise, or the secret extension to certain 
purchasers of special services or privileges not extended to all pur- 
chasers on like terms and conditions. 

Sec. 6. Defamation. The defamation of competitors by falsely 
imputing to them dishonorable conduct, inability to perform con- 
tracts, questionable credit standing, or by other false representations 
or by ue false disparagement of the grade or quality of their goods. 

Src. 7. Substitution. The furnishing of slate not suitable for a 
ae ordered or the shipping of products which do not conform 
to the samples submitted or representations or change in specification 
upon which order was placed, made prior to securing the order, with- 
out the consent of the purchaser to such substitution. 

Src. 8. Espionage of Competitors. Securing confidential infor- 
mation concerning the business of a competitor by a false or mis- 
leading statement or representation, by a false impersonation of one 
in authority, by bribery, or by any other unfair method. 

Src. 9. Infringement of Patents. Imitating trade marks, trade 
names, slogans, or other marks of identific ation of competitors and 
the appropriation of catalog and advertising forms, constitute a vio- 
lation of this Code. 

Sec. 10. To aid and abet the practice known as “ bid peddling.” 

Src. 11. Consigned Goods. The shipping of slate or slate prod- 
ucts on consignment. 

Sc. 12. Other Unfair Practice es. Nothing in this Code shall limit 
a effect of any adjudication by the Courts or holding by the Fed- 

‘ral ‘Trade Commission on complaint, finding, and order, that any 
Aer or method is unfair, providing that such adjudication or 
holding is not inconsistent with any provision of the Act or of this 
Code. 

Sec. 13. As far as possible, employers in the Slate Industry will 
promote employment by following the Simplified Practice Recom- 
mendations of the Department of Commerce R13-28 on Structural 
Slate, R14-28 on Roofing Slate, and R15 on Blackboard Slate, in 
their production and sales promotion efforts and endeavor to have 
specifiers of slate require the sizes provided in these recommen- 
dations. 
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Articte [X—Moprrrcatrron 


Srcrron 1. This Code and all the provisions thereof are expressly 
made subject to the right of the President, in accordance with the 
provisions of subsection (b) of Section 10 of the National Industrial 
Recovery Act, from time to time to cancel or modify any order, 
approval, license, rule, or regulation issued under Title I of said Act, 
and specific ally, but without limitation, to the right of the President 
to cancel or modify his approval of this Code or any conditions 
Hgec by him upon his approval thereof. 

Suc. 2. This Code, except as to provisions required by the Act, may 
be modified on the basis of experience or changes in circumstances or 
supplemented to meet marketing needs of this natural-resource indus- 
try, such modification to be based upon application to the Adminis- 
trator and such notice and hearing as he shall specify, and to become 
effective on approval of the President 


ArticLeE X—Mownopoutrs, Erc. 


No provisions of this Code shall be so applied as to permit 
monopoles or monopolistic practices, or to eliminate, oppress, or 
discriminate against small enterprises. 


Artictr XI—Pricre INCREASES 


Whereas the policy of the Act to increase real purchasing power 
will be made impossible of consummation if prices of goods and 
services increase as rapidly as wages, it is recognized that price 
increases should be delayed and that, when made, the same should, 
so far as reasonably possible, be limited to actual increases in the 
seller’s costs. 


Artictr XII—ErrectTive Datr 


This Code shall become effective ten (10) days after its approval 
by the President. 


Approved Code No. 218. 
Registry No. 1023-19. 
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